
Exam. Code : 111805
Subject Code : 5016

Bachelor of Vocation (Retail Management)
Sth Semester

PERSONALITY AND SOFT SKTLLS
DEVELOPMENT

Paper-BVRM-s01

TimeAllowed-Three Hours] fMaxirnurn Marks-50

SECTTON-A

1. Short answer type questions. Attempt any TEN
questions out of given TWELVE questions in
Section A.

(i) What do you mean by personality development ?

(ii) What are values and beliefs ?

(iii) Differentiate between 'Type A' and 'Type B'
personality types.

(iv) What do you mean by classical conditioning ?

(v) What do you mean by attitude alteration ?

(vi) What do you mean by narcissistic personality

disorder ?

(vii) State sorne of the soft skills required for business

executives. 
,-

(viii) State seven C's of effective communication.

(ix) Differentiate between social etiquette and business

etiquette.
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2.

a
J.

4.

5.

(x) What do you mean by supervisory and team
building skills ?

(xi) What are good customer service skills ?
(xii) What do you mean by adaptation ? 10::: SECTION-[I.i;.

Note :- Attempt any TWO questions.

Define Personality. Discuss in cletail various factors
afifecting personal ity.

What do you mean by personality traits ? Explain
dilferent types of personality traits.
Discuss how your personality type influences your
careers choices and success by giving suitable 

"ru_pl"r.What are symptoms of personality disorclers and how
are they caused ? What are available treatments to
cure personality disorders ? ZO

SECTION-C
Note :- Attempt any TWO questions.

What is an effective business communication ? Explain
the barriers to effective communication.

What is business etiquette ? Why etiquette is important
in business ? Discuss various business etiquette skills
required by a rnanager in an organization.
Explain various hard and soft skills required in
telemarketing services.

State principles of good customer service. f)iscuss in
detaii how would you deal with a dis_satisfied customer.

20

6.

7.

8.

9.
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Exam. Code : 111805

Subject Code : 5017

Bachelor of Vocation (Retail Management) 5tr Semester

FINANCIAL MANAGEMENT

Paper-BVRM-502

Time Allowed-3 Hoursl [Maximum Marks-50

SECTION-A

Note :- Attempt any ten short answer questions from the

following twelve questions carrying 1 mark each.

The length of answer to each question should be

in upto five lines.

1. (1) What do you mean by time value of money ?

(2) What do you mean by explicit cost of capital ?

(3) What do you mean by operating leverage ?

(4) What do you mean by net operating income ?

(5) What do you mean by perfect capital market ?

(6) What do you mean by home-made leverage ?

(7) What do you mean by independent projects ?

(8) What do you mean by salvage value ?

(9) What do you mean by retention ratio ?

(10) What do you mean by scrip dividend ?

(11) What do you mean by stock out cost ?

(12) What do you mean by credit period ?
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7.

8.

9.

What do you mean by dividend policy ? Explain the

significant factors affecting the dividend policy of a

firm.

What are the objectives of receivables management ?

Examine the main issues involved in receivables

management.

What are the main considerations in cash
management ? How would you determine the cash

requirement of a firm ?
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Exam. Code : 11L805

Subject Code : 5018

Bachelor of Vocation (Retail Management) 5th Semester

ADVERTISING & SALES MANAGEMENT

Paper-BVRM-s03

Time Allowed-3 Hours] [Maximum Marks-50

Note :- Attempt any 10 parts of question number L in

Section A and lwo questions from each of the

Sections B and C. Attempt very shortly the parts

of question I as each part carries 1 mark and the

answers to questions from Sections B and C should

be limited to about 5 pages and each question from

Sections B or C carries 10 marks'

SECTION-A

1. AttemPt anY ten Parts :

(a) What is advertising budget ?

(b) Discuss the importance of advertising'

(c) Is advertising a waste of funds ?

(d) What is PublicitY ?

(e) What is an ad-coPY ?

(0 Discuss the role of ceiebrities for advertising'
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Exam. Code : 111805
Subject Code : 5019

Bachelor of Vocation (Retail Management) 5th Semester

CUSTOMER RELATIONSHIP MANAGEMENT

Paper-BVRM-s04

Time Allowed-3 Hoursl [Maximum Marks-5O

SECTION_A
Note : Attempt any ten questions. Each question carries

l mark.

1. (a) Discuss the significance of CRM.
(b) What are the stages of CRM Cycle ?

(c) Write the stakeholders in CRM.

(d) Define customer satisfaction.

(e) Write the advantages of Service euality.
(0 Write the limitations of SERVeUAL Scale.

(g) Discuss the components of Customer Satisfaction.

O) Define e-CRM.

(r) What do you mean by Virtual Customer
Representative ?

() Define Customer Lifetime Value.

(k) What are the.factors affecting employee behaviour
towards customer ?

0) What do you mean by Service Recovery paradox ?

l0x1:10
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SECTION_B

Note : Attempt any two questions. Each question carries
10 marks.

2. Discuss the paradigm shift in marketing as a discipline
over the years.

3. Define Customer Relationship Management. Discuss the
signihcance and the success factors of CRM.

4. What do you mean by Customer Satisf'action ? Explain
the various Customer Satisfaction Models in detail.

5. Define Service Quality. Briefly explain Service euality
Gaps. l0x2:20

SECTION_C

Note : Attempt any two questions. Each question carries
10 mqrks.

6. Define e-CRM. Discuss the technologies of e-CRM.

7 . Write the meaning and characteristics of Data Mining.
Discuss data mining tool and techniques.

8. Employee Relationship Management (ERM) is a new
buzzword after Customer Relationship Management
(CRM).Comment.

9. Discuss the customer relationship management practices

in retail industry hospital industry and banking industry.

10x2:20
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Exam. Code : lll805
Subject Code : 5020

Bachelor of Vocation Retail Management

5th Semester

BUSINESS LAWS

Paper-BVRM-s0S

TimeAllowed-3 Hoursl [Maximum Marks-50
Note :- Section A consists of 12 very short answer questio,s

carrying I mark each out of which 10 questions
have to be attempted. Section B and Section C
consist of 4 questions each carrying l0 marks out
of which 2 questions have to be attempted.

SECTION__A

1. Attempt any ten questions :

(r) Voidable Contract

(ii) Coercion

(rii) Agreements opposed to public policy

(rD Meaning of "Goods,, under Sales of Goods Act
1 930

(v) Future Goods

(vi) Unpaid Seller

(vii) Distinguish between Bill of Exchange and promissory
Note

(viii) llolder in Due Course
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(ix) Types of Crossing

(x) Definition of "Consutner" under Consumer Protection

Act 1986

GD Functions of State Conmissiou

(xii) Penalties under Consumer Protection Act 1986'

SECTION-B

2. Discuss the essential features of a valid contract'

3. Describe the modes of discharge of a contract under

Indian Contract Act, 1872.

4. Discuss the various implied conditions and warranties under

Sales of Goods Act 1930.

5. Who is an Unpaid Seller ? Discuss the Rights of an

Unpaid Seller against the buyer and goods'

SECTION-C

6. Discuss the features of Negotiable Instruments under

Negotiable Instruments Act, 1881.

l. What is Crossing of cheques ? Explain the different types

of Crossing.

8. Discuss the important objectives and features of the

Consumer Protection Act 1986.

g. Discuss the Grievance Redressal Machinery under

Consumer Protection Act 1986.
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