
Sr. No. 5631
Exam. Code: 111802
SubJect Code : 454O

B. Voc. Retail Management - 2nd' Sem.

l25t7l
Paper-BVRM-2O1: Communication Skilts in English

Time allowed: 3 hrs. Max. Marks: 35

,L

Note:- Attempt all questions. Each question caries 5marks.

Write a note on barriers to Effective Listening.
what are the components of a meaningful and easy conversation?
Suppose you are Amit. Your friend Ravi invites you to the inauguration of a
public health centre in his village. Accept the invitation. (Write a dialogue.)
Write a dialogue between two friends Rita and Mansi who meet at the
supermarket.

5. science: Man's best friend. Give your views on this statement.
6. Mark the stress on any five of the following words:

veriff, facialj aloud, necessity, temper, denote, machine.
7. Transcribe the following words in IPA symbols. (Do any five).

special, ticket, blessing, told, about, express, onion.

t.
)
J.

4.
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Sr. No. 5632

Time altowed: 3 hrs.
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Exam. Code: 111802
SubJect Code : 4541

B. Voc. Retall Management - 2nd, Sem.

(2sr7l
Paper-BVRII[-2O2(f]: hrnJabl Compulsory

Max. Marks: 5O
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Sr. No. 5634
Exam. Code: 111802
SubJect Code : 4543

B" Voc. Retail Management - 2nd, Sem.

l25t7l
Paper-BVRM-2O3: Retail Shopper Behaviour

Time allowed: 3 hrs. Max. Marks: SO

Section A: Attempt any l0 questions. Each question carries I mark.

L Explain:
i) Types ofshoppers
ii) Buying participants
iii) Buying decision process
iv) Search for information
v) Post purchase dissonance
vi) Brand loyalty research
vii)Customer needs
viii) Reference groups
ix) WOM communication
x) Shopper needs
xi) Elements of shopper attitude
xii) Attitude measurement
xiii) CRM

Section B: Attempt any 2 questions. Each question carries 10 marks.

2. What do you understand by shopper behavior? Explain the importance of understanding
shopper behavior.
What do mean by retail dynamics of customers? Explain the techniques for understanding
retail dynamics of customers.
Describe the stages in shopper purchase decision making process. How can the retailers
influence customers at each of these stages?
Write a note on
a) Post purchase dissonance
b) Brand loyalty research

Section C: Attempt any 2 questions. Each question carries l0 marks.

Explain the social influences on retail consumer behavior.
What are shopper behavior groups? Explain the types of groups and their influence on
shopper behavior.
What is perception? Explain meaning and elements of perception.
Write a note on customer service in retail.

J.

4.

5.

6.

7.

8.

9.
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B. Voc. Retail Management - 2nd,Sem.

l25t7l
Paper-BvRM-2o4: Human Resource in Retail operations

Time allowed: B hrs.

SECTION-A (Attenrpt any tcu)

l. a) What are organizational charrs'1

b) Define job analysis.

c) What is the need of human resource planning in retailsector?

d) Enlist factors influencing wage systern'/

e) Define selection.

f) Explain objective of training.

g) What do you rnean by inductiorr'i

h) What is grievance redressal'l

i) Why labour participation is irnproltarrt irr nranagclnerlt'i

j) Define job specification.

k) What are the factors influcrre irts eltrployec tumovcr'?

l) What do you mean by compcusatiorr planning?

SBCTION-B (,\tlcrnpl any' trvr.r)

2. What do you mean by retail opcrations? Wlrat is the iniporiance of it in current rnalke r','

Sr. No. 5635

ExaE. Code: 1ll802
SubJect Code | 4544

Max. Marks: SO

10*l=10

2*10.'.10

2 * t 0=,20

3. Discuss in detail different types of organizational charts?

4. What do you mean by long run and slrort run objectives of HR in retail? Justify your answers rvith
suitable examples.

5. What is job analysis? Horv job;rrralysis is an important part of recruitrnent and selectiorr'i

SECTION-C (attempl any two)

6. What do you mean by motivation'l lliscuss theory of Maslorv's need hierarchv in detail.

7. What is inteural mobility trf lrlrrttiitr les\)Lltue'? I[otr' irtleLrial rri.-rb,liiy is diflstr,rttt ]i.rir! irrt.rrLr,t,rl.

8. What iscompensation planning'? Discuss in cletail lhe various rrrethods of corlperisutit,r,.

9. What are the different methods of tritining'l What are its ob-jectives and how is it r,'t altratcd',)
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Sr. No. 5636
Exam. Code: 111802
Subject Code: 4545

B. Voc. Retail Management - 2nd, Sem.

lzsL7l
Paper-BVRM-2CIS: Managerial Economics

Time allowed: 3 hrs.

Instruction to Candidates
l) Attempt any ten questic,ns fiom Scction - A
2) Atten'iilt ani' tw.cr questions fiom sectiotr- B and section- Cl.

Max. Marks: 5O

Section - A

Answer the lbllowing
Opportunity Cost
Incremental Principie
Substitutes
lnf-erior Goods
Cross lllasticity of Demand
Perfect Competition
Economic System
Variable Cost
Duopoly
Producer' s Equilibrium
Price Discrimination

(10x1=l0marks)

Section - B
(2 X 10 = 20 marks)

e2. 
.'Mapagerial eoonomics is an integration of economic theory, decision sciences and business

l113t1zr.$u^111€nt. " C otnme nt.

Q3. State and explain la.,l of clenli,;i,1'.' L', ne thrre any exceptions to the lavl' of demand?

Q4. Define Price Elasticity o1'Dernand. What are the f'actors on which price elasticity of demand

depend?

Q5. Define demancl aud supply. Explain the demand and supply equilibrium.

Section - C
(2 X 10 = 20 marks)

Q6. Expiain and iilustrate short ru,n cost curve-c?

Q7. Expiain the prodtrctiott function wit'n trvo variable inputs?

Q8. What is monopolistic cornpetition? FIow is price determined under it?

Q9. Define the concept of profit. )iscuss its measurement?
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Sr. No. 568z

Exam. Code: I

l25t7l
paper-BVRM-2O6: Computer practical_Il

Time allowed: B hrs.
Note:

o Attempt r 0 questions from section A. Each question carries 0l Mark.o Attempt 02 questions f.o,n S..tio, B. Each question carries l0 Marks.' Attempt 02 questions from Section c. Each question carries r0 Marks.

SubJect Code :B. Voc. Retail Management - 2ad,Sem.

(MS Office)

Max. Marks:

Section Al. Explain briefly:
a. How ob wr,,t ilir,Tl,"#:hiiffi;t'_f,."J:,,
c' what is rhe purpose or ouiu nunge Commanci./d. What is Data Sortingt -*- "
:. Why there is a need of filtered data?f. What is the method ,rf .;;;;; a pivot Table?g. What is rhe purpose orrryferiintZ
h. What do you firean by Scenario?i. Define the term Ortnt*". 

"-"'
j. What do you mean by Slicer?k. Write total.numU.r.,lro*. und columns within a worksheet.l. Name the different.l"r"niJoiu worksheet.

Section B2' what are the various data types available in MS-Excel? Explain citing suitable examples.3. Explain the working of following using suitable example:a. Absolute Referencing 
e --'-o

b. Ceiling Function
c. Logical Function
d. User Defined Function

4. Define following functions with suitable examples:a. Date & Time Functions
b. Engineering & Cube Functions

5' 
ffi:l,TrtJt 

various operatior:s that can be perfcrmed r.,,ith the hetp cf Darcbase anc Statistical

Section C6' 
ffi,xffir;;*i?:;::earins a pivot tabre. Discuss the various operations that can be

7. How data can be analysed and organized using Scenarios? Explain.

8' MS-Excel provides the faciliry of Imporr/Export of data. Discuss citing suitabre exampre.
9. Explain following:

?. Creating a Custom A.utofill listb. Format Numbers Uy .."uting'u custom number format
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