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Note: Attempt five questions, selecting one question from
each section. Fifth question can be selected from any
section. All questions carry equal marks (12 marks)

Section A

1. Write in detail about the scope of Indian fashion industry?
12
2. Discuss global fashion industry. Support your answer with
latest advancements and figures of fashion industry?

12




Section B

Which is the highest level of fashion industry? Write in

detail about its working formats? 12

What do you know about ‘pret-a-porter’ level of Fashion

Industry? 12
Section C

Define Marketing Mix? Also discuss 4 P’s of Marketing?

12
Write in detail about all the steps involved in marketing
research and its importance? 12
Section D
7. Discuss
a) Micro marketing environment
b) Macro marketing environment 2X6=12

8. What is marketing? Explain in detail the marketing
concept? 12




