
Exam code:217801 8251 (20)

MAJMC SEMESTER I

lntroduction to Communication

MJMI 1311

TIME:3 Hrs. Marks: 60

, Attempt five questions, selecting at least one question from each section. The

I fifth question may be attempted from any each section. Each question will
I .orry 12 marks.

UNIT I

l) Define communication. What are the various elements and functions of
communication?

ll) Write a detailed note on verbal and non verbal communication.

UNIT II

lll) Write a detailed note on De Vito's lnteractive model and Gerbner
model.

lV) Define Communication model. What do you understand by linear,
interactive and transactional models? Explain with examples.

UNIT III

V) Write a detailed note on Bullet theory. Explain it with examples.

Vl) Explain the social responsibility and uses and gratification theories?

UNIT IV
I

t Vttl What do you mean by audience? What are the various types of media

I audience?

Vlll) Define folk media. What is the importance of folk media in present

scenario?
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Punjabi Version

TIME: 3 Hrs. Marks: 60
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UNIT I
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UNIT II
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UNIT III

vt ptia fu3 t frrs,o }rftI3 a:e f6+ r getrililT Frfu fuhafa?e aA I

vtlrrirfra fiii{€r€t hr} qffrfr nr3 at-d6&x-s ffi fr ues a} r

=

UNIT IV
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Hindi Version
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Eram Gode;217801 Paper Code:8252 (20)

Programme: M.A (JMC)Sem: I

Course Title: History of Print Media in lndia

Courr Code:MJMt-1312

Tine Allowed: 3 Hours Max Marks:6O

Candidates have to attempt 5 questions carrying 12 marks each, selecting at least one question from

each section. Fifth question can be attempted from any section.

Section A;

1. Write a note on the history of newspapers in india.

2. Explain first war of independence in lndia.

Section B:

1. Explain the contribution of Mahatma Gandhi in the growth of lndian Press.

2. Write a note on:

a. Surindernath Banerjee.

b. Lala Jagat Narayan

c. Kalinath Ray

Section C:

1. Write a note on the history of

a. The Hindu

b. Deccan Chronicle

2. Write a note on the history of
a. Dainik Jagran

b. Rajasthan Patrika
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Section D:

1. Write a note on Religious, Cultural and Political Movements of Punjabi press before
independence.

2. Write a note on the future of language press in Punjab.
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Exam Code : 217801 paper Gode :3253 (20)

Programme : M.A.(JMC) Sem-I

Course Title : Reporting and Editing

Course Code : MJML-1313

Time Allowed : 3 Hours Max Marks : 60

Instructions

Attempt five questions, selecting one question from each section A, B, C, D. The fifth
questiOn may be etternpted from anv section. Each question caries 12 marla.

Section A

l. What is news and what are the various cornponents of a news story? Also explain
various sources of news.

2. Explain different styles of news uriting. What is the importmce of Inverted pyramid
style of news uniting?

Section B

l. What is investigative joumalism? What are the various legal and ettrical issues
involved in investigative journalism?

2. Discuss interview and the techniques for conducting interviews. How is it a useful
source of information in news industry?

Section C

l. Discuss the organisational structure of editorial department of a newspaper. Also
discuss the role and responsibilities of different sestions/editors during news prccess.

2. What are the various types of news stories that occupy space of a newspaper? What is
. the importance of editorial page and page opposite to it?

Section D

l. Describe the growth and evolution of printing in the worlcl? How does it conhibute in
the development of newspaper industry?

2. Explain the different methods of printing. Discuss the advantages of Off-set printing
method over other methods.
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Exam Code: 21l780t Paper Code:8254 (20)

Programme: M.A. (JMC) Sem-l

Course Title: Media Law & Ethics

Course Code: MJML-1314

Time Allowed:3lloure Max Marks: 60

lnstructions:

Attempt five question in all selecting at least one question from

each section.

Fifth question may be attempted from any section. (12x5=60)

Unit-l

1. Describe the basis of lndian Constitution?

2. What is PIL and PCI?

Unit-2

3. Explain the lndecent representation of women Prohibition Act.

4. What is Law of defamation and IPC sections relevant to media?

Unit-3

5. What do you know about day by day rising internet crimes?

6. What is RTI Act 2005 and lT Act 2000?
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2.

3.

4.
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Exam Code : 217801 Paper Code :8255 (20)

Programme : M.A.(.IMC) Sem-I

Course Title : Advertising
Course Code : MJMM-1315

TimeAllowed :3 Hours Max Marks : 60

Note:
Candidat$ are iequircd to attempt five questions carrying f2 marl$ each, selecting at least
one from each section. The fifth question may be attemped from any section.

Section A

1. Discuss evolution of advertising while throwing light upon causes of its emergence.
'2. Discuss AIDA model in detail. Can you add something more to its precepts to create a

better and effective model in the cut-throat world of advertising?

Section B

3. Throw light upon the present national and global advertising scene. Name any top 10
advertising agencies of India.

4. What is ASCI? Discuss any two case studies related to it.

Section C

5. How does positioning of an Ad affects hitting its target audience? Illustrate it by
giving examples, one each from the print & Electronic Media.

6. What do you understand by the wear-out effect? What are the negative and positive
implications of reinforcing ads?

Section D

7. What do you understand by agency-client interface? What means an intelligent client
from the industry can use to make the Ad best suited to hislher organisation?

8. What are different sources and means revenue earning by an Ad Agency? What is
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