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Scheme of Studies and Examination of Two Year Degree Programme

Master of Arts(Journalism and Mass Communication)

Under Credit Based Continuous Evaluation Grading System (CBCEGS)
Session- 2025-26

Semester-I
Credits
Course I Class | Total Ext. Examination time
Course Code Course Name Type | L.T-p Sje{ak CA (in Hours)
L P
Introduction to 6
MIML-1311 - C |400 70 30 3
Communication
100
History of Print 6
MIML-1312 Media in India C 1400 70 30 3
100
4-0-0 6
Reporting and C 70 30 3
MIML-1313 Editing 100
MJIML-1314 Media Laws & c |4-0-0 6 100 70 30 3
Ethics
MIMM-1315 Advertising C |411 8 | 100 50 | 20 30 3+3
*Studenthastoopton
cof the IDE| 4-0-0 100 70 30 3
followinglInterdisci
plinary
compulsorycourse
IDEC- 1.Communica
1101 tionSkills
2. BasicsofMusi
IDEM- c(Vocal)
1362
3. Basics
ofComputerApplicat
IDEI- 1124 ions
IDEW- 4. Indian
12100 Heritagecontr
ibution to
theworld
TotalCredit 21 600
C-Compulsory

* Credits/Grade points of these courses will not be included to SGPA/ CGPA of semester




Scheme of Studies and Examination of Two Year Degree Programme

Master of Arts (Journalism and Mass Communication)

Under Credit Based Continuous Evaluation Grading System (CBCEGS)
Session- 2025-26

Semesterl|
Marks Examination
time
Course Course Course| Classes Ext.
Code Name _ Type | /week CA | (inHours)
Credits Total L P
L-T-P
Development 6
MJML- .
9311  |Communication 4-0-0 c 100 70 - 30 3
2312 Management
6
MJIML- Current Affairs 4-0-0
2313 C 100 70 - 30 3
Communication 6
MJML-
2314 Research-I 4-0-0 C 100 70 - 30 3
Radioand TV 4-1-1 6
MJIJMM-
2315 Programming C 100 50 20 30 ;3-
3
MIMI- Internship 0-0-2 C - 50 - 50 - 3
2316
23
Total 550

C-Compulsory




Scheme and Curriculum of Examination of Three Year
Degree Programme
Master of Arts (Journalism and Mass Communication)
Under Credit Based Continuous Evaluation Grading System (CBCEGS)

(Session
2025-26)
Semester
11
Marks Examination
time
Course Code Course Name Course
Credits Type Classe (in Hours)
s/
L-T-P C
Wee Total L P
K A
MJIML-3311 Mass ° 6 -
Communication 4-0-0 c 100 70 30 3
Research- 11
MJIML-3312 New Media 4-0-0 C 6 - 3
Technology 100 70 30
MJIML-3313 Public Relation and 6 -
Corporate 4-0-0 C 3
Communication 100 70 30
MJIML-3314 | Health Communication 6 -
4-0-0 C 100 70 30 3
MJIJMM-3315 Photography 4-1-1 6 20
C 100 50 30 3
+
3
* Student has to IDE 4-0-0 100 80 20 3
opt one of the
following
Interdisciplinary
compulsory
course
IDEC-3101 1. Communication
IDEM- 3362 Skills
IDEI- 3124
IDEW- 3275




2. Basics of
Music(Vocal)

3. Basics
ofComputerA
pplication

4. Indian
Heritagecontribution
to theworld

TotalCredit

21

400

C-Compulsory




Scheme and Curriculum of Examination of Three Year
Degree Programme
Master of Arts (Journalism and Mass Communication)

Under Credit Based Continuous Evaluation Grading System (CBCEGS)
(Session 2025-26)

Semester
v
Marks Examination
Course Course Course Ext. time
Code Name Type [Classes/ CA|..
Credits Week | Total L P (in Hours)
L-T-P
International 6 30
MJML
icati -0- 100 70
4311 |Communication 4-0-0 c 3
MJML | Human Rights 4-0-0 c 6 30 3
-4312 100 70
Intercultural 6 30
MJML | communication 4-0-0 c 100 | 70 3
-4313
6 20 30
MIJMM | _. .
4314 |Film Studies 4-0-2 C 100 50 3+3
i i 0-0-6 30
MIMD Dissertation . 6 - 70 .
-4315
0-0-2 - - - R
MIMI- ??arinnﬁ?]lgs > - > >0
4316
26
Total 450

C-Compulsory




PROGRAMME OUTCOMES

Master of Arts (Journalism and Mass Communication)

PO 1: Students will be introduced to the basic aspects of human communication and
especially mass communication.

PO 2: Mass Media industries have developed in unprecedented ways due to changes in the society,
economy, and technologies. There has been a corresponding change in the way the role of mass
communication has been understood.

PO 3: In this course they will be introduced to the traditional modes of communication and
expression in India which have worked closely with local communities.

PO 4: With this basic grounding in place, students will be able to evaluate mass media within a
wider context.’

PO 5: Students will be introduced to new ideas through case studies, practical exercises, class

presentations, screenings, and reading groups.



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
SEMESTER-I
Introduction to Communication
Course Code: MIML-1311
(THEORY)

Course Outcomes:
e Students will come to learn about the details of communication, different types of communication patterns and

uses in everyday life.
e The course will enable the students to know about the different theories and models of communication in detail.

e The students will come to know about the traditional modes of communication and its uses in everyday life as well
as in societal relationship.



MASTEROFARTS (JOURNALISMANDMASSCOMMUNICATION)
(Session 2025-26)
SEMESTER-I
Introduction to Communication
Course Code:MJIML-1311
(THEORY)

Time: 3 Hrs. Maximum Marks: 100
Theory:70

CA:30

InstructionsforthePaperSetter
Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
Dshould be set from Units I-1V of the syllabus respectively. Questions may be subdivided into parts (not
exceedingfour). Candidates are required to attemptfive questions, selecting atleast one question from each
section. ThefifthquestionmaybeattemptedfromanySection.Eachquestionwillcarryl4marks.

Unit-1

Introduction to communication, definitions of communication, functions and barriers to communication, 7
Cs,Principlesforeffectivecommunication. Types—
intrapersonal,interpersonal,group,public&masscommunication.ConceptofGateKeeping.

Unit-11

Communicationmodels-linear,interactiveandtransactionalmodels,modelsofAristotle,Lasswell,Berlo,Osgood  and
Schramm, Dance’s helical model, Newcomb’s ABX model, Wesley and McLean model, DeVito’s Interactive
Model, Davis Foulger ecological model

Unit-I111

Individual  Differencetheory—SelectiveExposure,SelectiveAttention,SelectivePerceptionandSelectiveRetention,
Personal influence theories - Two-step flow and Multi-step flow, Sociological theories — Cultivationtheory,
Agenda Setting theory, Diffusion of Innovation, The Uses and Gratification theory, Dependency theory,Critical
theory, Behavioral Theory.

Unit-1V

Traditionalmedia,Media'sroleinsociety,Newmediatechnologies-
satellite,cable,digital,internet.Spiralofsilence,hotmediaandcoldmedia.



Booksrecommended:

LarryL.Barker: Communication

Mcquail, Denis: Mass Communication
TheoryMcquailandWindahl:CommunicationM
odelsKevalJ

Kumar:MassCommunicationinindia

Rogers and Singhal: India’s Communication
RevolutionEmery,Ault&Agee:IntroductiontoMassCommu

nication
GuptaandAgarwal:HandbooktoJournalismandMassCommunication



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
SEMESTER-I
History of Print Media in India
Course Code: MIML-1312
(THEORY)

Course Outcomes:
e This course will enable the students to learn about the history of print media in detail, the role of press during the
Independence movement and afterwards in the country.

e Students will come to know about the role of different national leaders through press in awakening the spirit of
freedom among the people of India.

e This course will also help the students to learn about the role of different print media houses and their role in
national development since their very birth.



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)

SEMESTER-I
History of Print Media in India
Course Code:MJIML-1312
(THEORY)

Time:3Hrs.
MaximumMarks100

Theory:70
CA:30

Instructionsforthe PaperSetter

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
Dshould be set from Units I-1V of the syllabus respectively. Questions may be subdivided into parts (not
exceedingfour). Candidates are required to attemptfive questions, selecting atleast one question from each
section. ThefifthquestionmaybeattemptedfromanySection.Eachquestionwillcarry14marks.

Unit-1

Origin and growth of newspapers in India - pre and post-independence era, Introduction to main newspapers
andpioneersofindianjournalism:RobertKNight,JamesAugustusHickey, Developmentofindiannewsagencies.

Unit-11
The Indian press and freedom movement-Mahatma Gandhi and his contribution in journalism; issues

beforelndependence and the Indian press, Important personalities of journalism - James Silk
Buckingham,KalinathRay,DyalS.Majithia,SadhuSinghHamdard,LalaJagatNarayan&NarinderMohan.

Unit -111
Important newspapers and magazines & their history- Times of India - Amrita Bazar Patrika - Hindustan Times -
The Hindu - The Tribune -The Indian Express - The Telegraph - DainikJagran - Punjab Kesri - AmarUjala -
Hindustan-RajasthanPatrika.

Unit-1V
PressinPunjab:Origin&developmentofPunjabiPress.BriefHistoryofAjit,PresentstatusofPunjabipress.

Leading Punjabi newspapers- JagBani, Punjabi Tribune, Nawan Zamana. Short
history of leading regional magazines.



Books Recommended:
RangaswamyParthasarthy: Journalism in
India.ConboyMartin: Journalism:
ACriticalHistory.NatarajanJ:HistoryoflindianJou
rnalism
ReportofTheFirst&SecondPressCommissionLov
ettPat:Journalisminindia



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
SEMESTER-I
Reporting and Editing
Course Code: MJML-1313
(THEORY)

Course Outcomes:
e Students will come to know about the very basic part of journalism i.e. reporting and editing of news through this
course.
e Patterns of different types of reporting will enable the students to learn to represent various issues in a professional
way.
e Editing techniques will help the students to polish the copy in a better form.



MASTEROFARTS(JOURNALISMANDMASSCOMMUNICATION)
(Session 2025-26)

SEMESTER-I
Reporting and Editing
Course Code: MIML-1313
(THEORY)

Time:3HTrs. MaximumMarks:100
Theory:70

CA:30

InstructionsforthePaperSetter

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
Dshould be set from Units I-1V of the syllabus respectively. Questions may be subdivided into parts (not
exceedingfour). Candidates are required to attemptfive questions, selecting atleast one question from each
section. Thefifthquestionmaybe attemptedfromanySection.Eachquestionwillcarry14marks.

Unit-1

Basic concepts and principles of reporting, Characteristics and qualities of a reporter, Writing lead and
sourcingfacts, hard and soft news writing, Reporting beats — politics, crime, sports, business, life style, health,
education,legal, Administration&ruraletc.

Unit-11

Covering press conference and press briefing, Investigative, interpretative, in-depth reporting. Writing
curtainraisers,interview techniques,reportingfashionandlifestyle.

Unit-111

Editing — meaning, principles and process; computer based editing, Structure and functioning of a
newsroom.Role, responsibilities and qualities of an editor and news editor, sub editorHeadline — meaning,
significance,types, writing effective headlines, Different types of copy - Agency copy, Bureau Copy, District
Copy. Newsvaluesandselectionofnews.

Unit-1V

Different methods of printing — letter press, Off-set and Gravure. Reproduction of graphics and
photographs,Pages of a newspaper:frontpage, editorial,business, sports; Pullouts, Supplements & Special edition
etc.,Dealingwithredundanciesandimportanceofbrevity,Copywriting.



Booksrecommended:

VirBalaAgarwal:EssentialsofPracticalJournalism
K.M.Srivasthava:ReportingandEditingTJ
SGeorge:Editing
Maloney&Rubenstein:WritingforMediaB
urack:TheWritersHandbook
Cambell:ProfessionalWriting

Dewbo
andPondrow:TheContemporaryWritingUsha
Raman: Writingformedia



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
SEMESTER-I
Media Law and Ethics
Course Code: MIML-1314
(THEORY)

Course Outcomes:
e This course will enable the students to learn about different laws related to journalism in detail so that they will

not face any legal problems in their professional life later.
e Students will come to learn about ethical guidelines of journalism as a profession.
e This course will help the students to learn about constitutional guidelines in journalism as a profession.



MASTEROFARTS(JOURNALISMANDMASSCOMMUNICATION)
(Session 2025-26)

SEMESTER-I
Media Laws and
EthicsCourse Code:
MJIML-1314(THEORY)

Time:3Hrs.
MaximumMarks100

Theory:70
CA:30

InstructionsforthePaperSetter
Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
Dshould be set from Units I-IV of the syllabus respectively. Questions may be subdivided into parts (not

exceedingfour). Candidates are required to attemptfive questions, selecting atleast one question from each
section. ThefifthquestionmaybeattemptedfromanySection. Eachquestionwillcarryl4marks.

Unit-1

BasicsoflndianConstitution—Preamble,FundamentalRightsandDuties,conceptofPIL,ReportofFirstandSecond Press
Commission, Need for Third Media Commission, PCl & Editor’s Guild of India.

Unit-11
Press and Registration of Books Act, Working Journalists Act, Cable Regulation Act, Cinematography
Act,Parliamentary Proceedings Protection of Publication Act 1956, Indecent Representation of Women
ProhibitionAct,CensorshipAct,OfficialSecretsAct,LawofDefamation.

Unit-111

Right to Information Act, 2005. Cyber Laws - cyber awareness, advantages and disadvantages, Cyber crime
andfraud,ITAct2000andfurtheramendments, IntellectualPropertyRightsandCopyrightAct.

Unit-1V

IntroductiontoY ellowJournalism,MediaandHumanandCivilRights, NHRC,PHRC,MediaTrial &Fakenews. Rightto
Privacy,Sensationalism. Biasness, News Imbalance. Commercialization of media.



Booksrecommended:

A.G . Noorani:India’sConstitution&PoliticsDur
ga DasBasu:Constitutionofindia
DurgaDasBasu:LawofthePress

B.N. Ahuja: HistoryofPressand
PressLawsPress Institute of India: Press and
the LawSita Bhatia:Freedomofthe Press
PCIReviewsandAnnualReports.



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
SEMESTER-I
Advertising
Course Code: MIMM-1315
(THEORY)

Course Outcomes:

Students will learn about the challenging and competitive world of Advertising.

This course will enable the students to eventually carve out a viable career in this field.

The course has been designed to give students in-depth knowledge of the principles and practices of advertising.
The mysteries of marketing, agency structures, advanced advertising practices like positioning, market
segmentation and targeting will be explained.



MASTEROFARTS(JOURNALISMANDMASSCOMMUNICATION)
(Session 2025-26)

SEMESTER-I
Advertising
Course Code: MIMM-1315
(THEORY)
Time:3HTrs. MaximumMarks100
Theory:50
Practical: 20
CA:30

InstructionsforthePaperSetter

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
Dshould be set from Units I-1V of the syllabus respectively. Questions may be subdivided into parts (not
exceedingfour). Candidates are required to attemptfive questions, selecting atleast one question from each
section. Thefifthquestionmaybe attemptedfromanySection.Eachquestionwillcarryl0marks.

Unit-1
Advertising—
definition,functionsandclassification,variousmediaforadvertising,Nationalandglobaladvertisingscene; Structureand
functioningofadagency.AID A.AdvertisingAppeals,classificationofadvertising.

Unit-11

National and global advertising scene, socio-economic effects of advertising, women in advertising, ad
appeals,AAAI,ASClandits codeofconduct.

Unit-111

The Marketing Plan, Situation Analysis to the Marketing Mix, Introduction to the concepts, Market Share,
TargetSegment,PositioningRelationshipofadvertisingtothemarketingprocess.

Unit-1V

Ad agency management, various specialist departments in an ad agency and activities like account planning,
account servicing, creative media planning & HRD.



Booksrecommended:

Sandageandothers: AdvertisingTheoryandPractice.Sethiaand
Chunawala: Advertising-
PrinciplesandPractice.OttoKleppner: AdvertisingProcedure.
Cutlip&Center:EffectivePublicRelations.R

avindran: Handbook of Public
Relations.Ahujaand Chandra:

PublicRelations.

SamBlack:PracticalPublicRelations



Interdisciplinarycompulsorycourse
Session-2025-

26(Theory)

EFFECTIVECOMMUNICATIONSKILLS
CourseCode: IDEC-1101/IDEC-3101

TotalMarks:100
ExaminationTime: 3Hrs Theory:80
CA:20

InstructionsforthePaperSetter:

The question paper will consist of four sections. The candidate will have to attempt five questions in all
selectingonefrom eachsectionandthefifthquestionfrom anyof
thefoursections.Eachquestionwillcarryl6marks.(5x16=80)

Unit-1
Introduction: Basic Communication, Basic forms of Communication, Principles of effective
Communication, StrategiestoovercomebarrierstoCommunication

Unit-11
ReadingSkills:ModelofReadingtolearn—Readingtacticsandstrategies;Readingoutcomes:Paraphrasing/Précis —
writingandSummarywriting,NoteTaking

Unit-111
ModernFormsofCommunication-E-
mailWriting,NewMediaWriting(BlogandReportWritingetc.),Notice,Agenda,Minutes,BusinessL etters,PersonalL ette
rs,JobApplication,ResumeWriting

Unit-1V

MakingPowerPointPresentation, TelephonicSkills,PublicSpeaking, InterviewSkills,

BooksRecommended:
3. JohnSeely:Oxford GuidetoEffectiveWriting andSpeakingOUP
4. GeethaNagaraj— ACourseinGrammarand Composition,FoundationBooks,2006



InterDisciplinaryCourse(CreditBased)

Session:2025-26

CourseTitle:BasicFundamentalsofMusic(Vocal)
CourseCode:IDEM-1362/IDEM-3362

L T P [TotalCredit
4

N
o
N

TotalMarks:100(Theory:40,Practical:40,CA:20)
(Theory)
Time:3hours Marks:40
Note:InstructionsforthePaperSetters:

The paper setter will set Eight questions of equal marks. Two in each ofthe four Sections (A-D). Questions
ofSections A-D should be set from Units I-IV of the syllabus respectively. Questions may be subdivided into
parts(not exceeding four). Candidates are required to attempt five questions, selecting at least one question
fromeachsection. Thefifthquestionmay beattemptedfromany Section.

Unit-l
11. DefineMusic.ExplainthetypesofMusic.

12. KnowledgeoffollowingbasicTechnical TermsofMusic:Swara,Saptak,Arov, Avroh,Alankar.

Unit-1l
13. DefinitionandExplanationofthefollowingmusicaltheterms:Vadi-Samvadi-Anuvadi—Vivadi.

14. ConceptofRaga&JattiesofRaagas.
15. ImportanceofLaya&TalaintheHindustaniMusic.

Unit=1lI

16. LifeSketches: Tansen,Pt.VishnuNarayanBhatkhande.
17. RoleofMultimediainthepromotionofMusic.

18. Abilitytowritenotationsofanylightcompositioninprescribedtalas.

Unit-1V

19. BriefknowledgeoffollowingRagas: Yaman,Bhairavi.



20. Abilitytowrite notationsoffollowingtalas:Teental,Kehrawa,Dadra,Roopak

(Practical)

Time-20Minutes Marks-40
Instructionsforthepapersetter:
QuestionpaperistobesetonthespotjointlybythelnternalandExternalExaminers.

7. BasicknowledgeofplayingHarmonium/Key-Board.
8. AbilitytoSingtenAlankarswiththeinstrumentofyourchoice.

9. Abilitytosingthreelightcompositions(Bhajan/Shabad/Cinematic/Sufi/FolkSonge.t.c.)ba
sedonRagas.

10. KnowledgeandabilitytorecitethefollowingTalason hands:
e Teentaal(16Beats)
e Keharva(8Beats)
e Roopak (7Beats)
e Dadra (6Beats)
11. Abilityto reciteBhajan/Shabad withTanpura.
12. Abilitytosing National AnthemwithHarmonium.

SuggestedReadings
¢ HmareSangeetRatan-SangeetKaryalya,Hathras,2004
e SangeetRoop-Dr. DavinderKaur
e SangeetSaar-VeenaMankaran
e RaagParichay(l-1V)-Sh. HarishChandarSrivastava
e SangeetVisharad-Basant,SangeetKaryalya, Hathras, 2004
e SangeetSubodh-Dr.DavinderKaur



IDCOURSE
on
BASICSOFCOMPUTER APPLICATIONS
CourseCode:IDEI-1124/IDEI-3124

CourseOutcomes:

Afterpassingthiscoursethestudentwillbeableto:

COL1: Comprehend basics of internet and its
working.CO2:Applytheconceptsfor bettere-mail

management.
CO3:Applyofficesuitetocreateprofessionaldocuments,sheetsandpresentations.



Session:2025-26

IDCOURSE
on
BASICSOFCOMPUTERAPPLICATIONS
CourseCode:IDEI-1124/IDEI-3124

UNIT-I
Introductiontolnternet:Meaning, Workingofinternet,Benefits/Servicesofferedbylinternet,Internet
Service Providers, Web browsing, World Wide Web, TCP/IP, HTTP, FTP and DNS.BasicsofE -
mail: Introduction, Advantagesanddisadvantages, Structureofane—mailmessage,workingofe—
mail(sendingandreceivingmessages),managinge—
mail(creatingnewfolder,deletingmessages,forwardingmessages,filteringmessages).

UNIT- 11
IntroductiontoWordProcessing:Features,GraphicalUserInterface(Titlebar,Menubar,StatusbarandRul
er),understandingthe Ribbon,Quick AccessToolbar
Workingwith Document:Creation of NewDocuments,OpeningDocument,
SavingDocument,PrintingDocument
Editing: Font Properties, Alignment, Deleting, Moving, Find and
ReplacePagelLayout:PageSetup,Margins,Gutters,PageBreaks,Header
&Footer
ManagingDatathroughTables:CreatingaTable,EnteringandEditingTextinTables.ChangingformatofTa
ble,Changingheightand widthofRow/Column.Deleting Rows/Columns.

AdvanceConcepts: AddingPicture,PageColorsandWatermarks,BordersandShading,DrawingObjects, |
nsertEquations,SpellCheckerandThesaurus.

UNIT-111
IntroductiontoSpreadsheet:Basics,ComponentsofExcelWindow,ConceptofWorksheets.Creation,
Saving,OpeningandClosingWorkbook,PrintingofWorksheet.

EditingSpreadsheet: EditingData,FormattingData, SortandFilters.
FormulaandFunctions:WaystoEnterFormulainSheet,Operators, TypesofFunctions, ApplicationofFunct
ions.

DataRepresentationinSheet:InsertingGraphs,ManagingGraphData,ModifyingGraphElements.

UNIT- IV
IntroductiontoPresentation:ExploringMenus, StartingaNewSlide,OpeningExistingPresentation,Sa
vingPresentation,PrintingSlides.

WorkingwithSlides: InsertingSlide,DeletingSlide,Copyingandmovingslides,DuplicatingSlides, Layou
tofSlides, Applyingtheme to presentation,ViewsofPresentation,
EditingandFormattingSlides:FontFormatting, TextAlignment,BulletsandNumbering.DisplayingSlideS
how.

Multimedia: AddingMultimedia,SlideTransitions, ApplyingAnimation, TimingSlideDisplay,AddingVi
deo&Sounds,AddingObjects.

SuggestedReadings:
* Anshuman Sharma, “Fundamentals of Internet Applications”, Lakhanpal Publications, 1st
Ed.,2016.

* DouglasE.Corner,“ComputerNetworksandInternetwithInternet Applications”,Pearson,4th



Ed., 2008.

* JoyceCox,JoanLambertandCurtisFrye, “MicrosoftofficeProfessional2010StepbyStep”,Micros
oftPress,1stEd.,2010.

* V.Rajaraman,NecharikaAdabala,“FundamentalsofComputers”,PHILearning, 1stEd.,2030.

» AnshumanSharma,“AbookofFundamentalsofInformationTechnology”,LakhanpalPubli
shers,5thEd.,2017.

» PeterWeverka,Office2019,AllinOneforDummies,Wiley.

* PeterNorton, “ComputingFundamentals”,McGraw-HillITechnologyEducation,1stEd.,2006.



Session:2025-
26Interdisciplinarycour
se

CourseTitle:IndianHeritage:ContributiontotheWorld

CourseCode:IDE-
CourseObjectives:

e This course introduces the course with the contribution of thelndus
valleyCivilisationinthefieldofPlanned
cities,metallurgyanditscontactwiththecivilisationsoftheworld.

e It willintroduce students to the contribution of ancient Idia in the field of
Art,ArchitectureandLiterature.

e Thiscoursewillmakestudentsfamiliarwithsourcesandnature
ofIndianreligioushistory and human values.Special emphasis will be given on
doctrine andphilosophyofHinduism,BuddhismandJainism,

e Studentswillbemadeaware ofthe tremendouscontributionofindia
inthefieldofscience,medicineandtechnology.

e This course will acquaint students with the contribution of India in the field
ofeducationwithspecialreferencetoancientuniversitiesofNalandaandTaxila.

CourseOutcomes:

e Afterthecompletionofthecourse,the
studentswillhaveacomprehensiveunderstandingofthedevelopmentofscienceandtechnolog
yindifferentfieldsinancientindia.

o Aftercompletingthecoursestudentswillhave a familiaritywithcontributionofindia
inthefieldofArt, ArchitectureandLiterature.

e Aftercompletingthecoursestudentswillbeabletoappreciatetheancientwisdomandanunde
rstanding ofthevariousreligions whichevolvedinindia.

e After completing the course students willbe able to comprehendwith the
contributionofindiainthefieldofeducationwithspecialreferencetoancientuniversitiesofNal
andaandTaxila.



InterdisciplinaryCompulsoryCourse
(CreditBased)

Session-2025-26

CourseTitle: IDCourseonlindianHeritage:ContributiontotheWorld
CourseCode:

TotalMarks: 100

ExaminationTime: 3Hrs Theory:80
CA:20

InstructionsforthePaperSetter:

The question paper will consist of four sections. The candidate will have to attempt five
questionsin all selecting one from each section and the fifth question from any of the four sections.
Eachquestionwillcarryl6marks.(5x16=80)

Unit-I
1. Ancient IndianHeritage
inLiterature, ArtandArchitecture: TempleArchitecture,Stupas,AshokanPillars,AjantaPainting

sandMonuments

Unit=I11
2. AncientWisdom:Contributionoflndiainthefieldofeducation,
VedasAncientUniversities-Nalanda, Taxila

Unit—I11
3. IndianCultureandHumanValues:Hinduism,Jainism,Buddhism

Unit-1V
4. Contributioninthe fieldofScienceandTechnology:Medicine, Astronomy,Mathematics,

BooksRecommended:

e Aiyyar,P.S.Shivaswamy,EvolutionofHinduMoralldeas,Calcutta,1935.
e Bapat,P.V.(ed.),2500Yearsof Buddhism(Also inHindi),NewDelhi,1987.

2



Bevarkara,S.K.andR.D.Ranade,Historyofindian Philosophy,Vol.ll,Poona,1927
Daniel,G,HundredyearsofArchaeology,London,1950.

Hodges,H., TechnologyintheAncientWorld,London,Pelican,1970.
Jain,Hiralal,BharatiyaSamskrtimemlJainaDharmakaYogadana(Hindi).Bhopal,1962.
Jain,JyotiPrasad,ReligionandCultureofthelains,Delhi,1995.
Jaini,J.L.,Anoutlineoflainism,Cambridge,1916.

KosambiD.D:The cultureandgcivilizationofAncientindial9100
Majumdar,R.C.andA.D.Pusalker(eds.),TheHistoryandCultureofthelndianPeople,Vols.IV
andV (relevantchapters),Bombay,1988, 1989.

RomilaThapar,A History oflndia,Vol.l,PenguinBooks,London,1981
Srivastava,K.M.,NewEraofindianArchaeology,NewDelhi, 1980
Thapar,Romila(ed.),RecentPerspectiveofEarlylndianHistory,NewDelhi,1998.
Thapar,Romila,InterpretingEarlylndia,Oxford,1997.
Thapar,Romila,ThePastandPrejudice,NewDelhi,19100.
Tripathi,A.N.,HumanValues,Delhi,2008-09.



MASTER OF ARTS (JOURNALISM & MASS COMMUNICATION)
(Session 2025-26)
SEMESTER-II

MJML-2311 Development Communication
Course Code: MIML-2311
(THEORY)
Course Outcomes:

o This course will help the students to know about the role of communication in
development perspective.

o Students will come to know about the uses of communication by various
national and international organisation in bringing development in the
society.

o Knowledge on development communication and its various stakeholders and policy
makers, assessment of risks and opportunities through development communication
will be learnt by the students.



Master of Arts (Journalism and Mass Communication)
(Session 2025-26)

SEMESTER-II
DevelopmentCommunication

Course Code: MIJML-

2311(THEORY)
MaximumMarks: 100
L-T-P
4-0-0 Theory:70
CA:30

InstructionsforthePaperSetter(70marks)

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions
ofSectionsA-DshouldbesetfromUnitsl-1V
ofthesyllabusrespectively.Questionsmaybesubdividedintoparts (notexceedingfour). Candidates are
required toattemptfive questions,selecting at least one question from each section. The fifth
question may be attempted from anySection.Eachquestionwillcarry14marks.

Unit-1

Developmentandunderdevelopment-
meaning,definition,concept.DevelopmentvsGrowth, Theoriesandmodelsofdevelopment,approachesa
ndissues.Developmentdichotomies,gapbetween developed and developing societies - strategies.
Cultural, political & economic
barriers.Dominantparadigm,modernization,empowerment,Genderbias,participation,sustainabledevel
opment,HDI-conceptandcriticisms.

Unit-11

Alternative models of development, different perspectives; Western and Indian viewpoints.Issues
indevelopment—
social,economic,gender,livelihoods,problemsofdisplacement,ecological,cultural, SEZs.FoodSecurity

,NITIAayog,LPG,MGNREGA.
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Unit-111

Nature and concept of development communication.Development Support Communication.Role
ofdifferent media in development communication—oprint, electronic and folk media.Use of ICTs
andemergingtechnologiesindevelopment.Digitaldivide,Development-support-communication.lssues
-Education,health,agriculture,environment, womenandchilddevelopment.

Unit-1V
India’s rural scene, rural social structure, social change, patterns of rural

communication.PanchayatiRaj-
planningatnational,state,regional,district,blockandvillagelevels.Agricultural

communication and rural development, The genesis of agricultural extension, extension
approachsystem- approach in agricultural communication- diffusion of innovation model of
agriculturalextension.

Booksrecommended:

O.P. Bhatnagar: Education, Communication and
DevelopmentSrinivasR.Melkote:ComunicationforDevelopment
inThirdworldCountrieskK.N.Singh&S.N.Singh: Effective MediaforRural Audience
P.R.R. Sinha: Communication and Rural
DevelopmentB.Balaswamy:CommunicationforSustainableD
evelopment).B.Ambedkar: Communication and Rural
DevelopmentL.VinodKumar:RuralDevelopmentinindia
ShyamParmar: Traditional Folk Media in

IndiaR.K.Samanta: DevelopmentCommunicationforAgricult
ure.AlanHancock:TechnologytransferandCommunication

Journals:Kurukshetra, YojanaVillage, JournalofRuralDevelopment, Social Action

2



MASTER OF ARTS (JOURNALISM & MASS COMMUNICATION)
(Session 2025-26)

SEMESTER-II
MEDIA MANAGEMENT
Course Code: MIML-2312
(THEORY)

Course Outcomes:
o Media management is the strategic formulation of activities designed to carry out the
objectives of the media program. Students are involved in research to become proficient in
media analysis and hone their negotiation skills.

o This course will familiarize students with the most important aspects of all media managerial
activities.

o Students will learn the basic concepts associated with brands as well as how marketing and
communication revolves around launching, building and sustaining brands.



Master of Arts (Journalism and Mass Communication)
(Session 2025-26)
SEMESTER-II
MEDIAMANAGEMENT

CourseCode:MJML-2312

(THEORY)
L-T-P
4-0-0
MaximumMarks100
Theory:70
CA:30

InstructionsforthePaperSetter(70marks)

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions
ofSectionsA-Dshouldbesetfrom Units I-1V of thesyllabus respectively.Questionsmaybesubdivided
into parts (not exceeding four). Candidates are required to attempt five questions,selecting at least
one question from each section. The fifth question may be attempted from
anySection.Eachquestionwillcarryl4marks.

Unit-1

PrinciplesofMediaManagement,Functions&Significance,
Mediaasprofessionandindustry,Ownership pattern : Private Ltd., Public Ltd. Individual
ownership, Cross Media Ownership,Partner, Trust,Society.Conglomerate

Unit-11

Organisation/Theories,OrganisationalStructure,PolicyFormulation,PersonalManagement&Financial
ManagementProductionCost,CapitalCost,CommercialPolity,Budgeting.FDP.



Unit-111

Advertising,PR,BrandPromotion&MarketingStrategies,Employee/Employerrelationship(Custom
er Relation) Human Resource Development, (Space / time, circulation) reach-
promotionmarketsurveytechniques

Unit-1V

Managementof TRPandrelatedissues,Editorial StaffManagement:Changingroleofeditorialstaffsandotherm
ediapersons,MediaCirculation&Distribution.Ethicalissuesinmediamanagement.

Booksrecommended:

Newspaper Management, Gulab Kothari, 1995, Intercultural Open Uni.,
Netherland.HandbookofJournalism&MassComm.Virbala,2002,ConceptPub.Co.,NewDelh
i.SamacharPatarParbandh(Punjabi),Nagpal,1991,PunjabiUni.PatialaAudience
measurement- TRP, RRP and GRP.DAVP, INS, RNI, ABC, Editorial
Management:Changingroleofeditorialstaffs

andothermediapersons,MediaCirculation&Distribution.



MASTER OF ARTS (JOURNALISM & MASS COMMUNICATION)
(Session 2025-26)
SEMESTER-II
Current Affairs
Course Code: MIML-2313
(THEORY)

Course Outcomes:

o This course will enable the students to update themselves on national and
international issues and events.

o Students will learn about various kinds of political, business and sports related
activities around the world, which will enhance their career in future as a media
professional.



Master ofArts(Journalismand

MassCommunication)(Session2025-26)
SEMESTER-II
CurrentAffairs

CourseCode:MJIML-2313

(THEORY)

Maximum Marks: 100
L-T-P
4-0-0 Theory:70

CA:30

InstructionsforthePaperSetter(70marks)

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions
ofSectionsA-DshouldbesetfromUnitsl-1V
ofthesyllabusrespectively.Questionsmaybesubdividedintoparts (notexceedingfour). Candidates are
required toattemptfive questions,selecting at least one question from each section. The fifth
question may be attempted from anySection.Eachquestionwillcarryl4marks.

Thispaperwouldcovereventsofregional,national
andinternationalimportanceduringthepreceding year effecting Indian, social, political, sports,
health, entertainment, economicandsecurityconcerns.-Lastsixmonthsissues-

SuggestedReadings-CSR-IndiaToday-Chronicle—
Pratiyogitadarpan,Newspapersandmagazines.



MASTER OF ARTS (JOURNALISM & MASS
COMMUNICATION)

(Session 2025-26)
SEMESTER-II

Communication Research-I

Course Code: MIJML-2314

(THEORY)
Course Outcomes:
o This course will enable the students to have a comprehensive understanding of the
issues and different approaches that are involved in undertaking research.

o Students will learn about how to conduct research individually and as a group in a
clear and imaginative manner and in oral and written mediums.
o This course will teach students to learn how to access, analyze and use information

by using a range of research tools for their projects in different subjects.



Master of Arts( Journalism and Mass Communication )
(Session 2025-26)

SEMESTER-II
CommunicationResearch-
ICourse Code:MJIML-

2314(THEORY)
L-T-P
4-0-0
Maximum Marks -100
Theory:70
CA:30

InstructionsforthePaperSetter(70 marks)

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions
ofSectionsA-DshouldbesetfromUnitsl -1V
ofthesyllabusrespectively.Questionsmaybesubdividedintoparts (notexceedingfour). Candidates are
required toattemptfive questions,selecting at least one question from each section. The fifth
question may be attempted from anySection.Eachquestionwillcarry14marks.

Unit-1

Communication Research-Meaning, concept, scope and definition. Pure and applied
research,scientific approach to social science research - Concept and scope of communication
research,Difference betweenCommunicationresearchandotherresearch.

Unit-11
Research problem, criteria for selecting a research problem - Formulation of research

problem,Research Design, its types and components - Synopsis, its meaning and importance -
Concept,variables and hypothesis. Statistical Tools: SPSS.



Unit-111

Methods of data collection: Historical, experimental, survey, case study, content analysis, interview
andobservation-Sampling—ProbabilityandNon-
Probabilitysampling.Randomsampling,Stratifiedsampling,Snowballsampling, Cluster
sampling.SurveyDesign.

Unit-1V
Writing  theresearch  report,  significanceof  bibliography & its  styles, index,

Appendices&footnotes,LatesttrendsinMCR

Books Recommended:

ResearchMethodology,C.R.Kothari.

SancharKhojVidhi,SewaSinghBajwa,2004,ParadisePublishers,
Jalandhar.ArthurABerger,MediaResearch Techniques,Sage,NewDelhi, 1996
GuptaS.C.,andKapoorK.V.,FundamentalsofMathematical Statistics,SultanChandandSons,Delhi, 1994



MASTER OF ARTS (JOURNALISM & MASS COMMUNICATION)
(Session 2025-26)
SEMESTER-II
Radio & TV Programming
Course Code: MIMM-2315
(THEORY)
Course Outcomes:
o This course will help the students to learn about the basic concepts and fundamental
elements of Radio and TV production.

o Students will be familiarized with the broadcast equipments and their proper uses.

o This course will enable the students to inculcate in themselves various types of
creative techniques



Master of Arts (Journalism and Mass Communication)

(Session 2025-26)

SEMESTER-II

Radio and TV Programming

Course Code: MIMM-2315

L-T-P
4-0-2
Maximum Marks -100
Theory:50
CA:30
Practical:20

InstructionsforthePaperSetter(50marks)

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions
ofSectionsA-DshouldbesetfromUnitsl-1V
ofthesyllabusrespectively.Questionsmaybesubdividedintoparts (notexceedingfour). Candidates are
required toattemptfive questions,selecting at least one question from each section. The fifth
question may be attempted from anySection.Eachquestionwillcarryl10marks.

Unit-1

Radioasamedium&itscharacteristics,Radiovsothermediums,radioinmoderntimes:challenges&prospe
cts,organizationstructureof Radiostation.-Makingof aradiostation-Acoustics —Microphones.Formats
ofwritingforradio.

Unit-11

Voice modulation - Announcement, talks, features, documentaries, plays, script writing,
2



dialoguewriting,newsreel,discussion,interviews,news-writing,compilationofnewsbulletin



Commercial/jingles,Importanceofsilence,Internetradio.Synchronizationbetweenaudioandvideo.

Unit-111

Television Characteristics, History, development, organization structure of TV station - Making ofa television
studio,crew - Key elements of television writing, Television news writing & production, documentary/feature,
discussions,interview,drama.ProductionofTV Advertisements.Presentationof TV Programme.

Unit-1V

Picture composition., Camera placement- camera shots ,angles, movements. Logging, editing, dubbing
graphics,specialeffects-Lighting-Artdirection-Costumes,Make up.Typesofvideocameras.

Practical:Eachstudentshouldmake programmeonanyformatofbothRadio&TVonthe subject.

Booksrecommended:

P.C.Chatterji:Broadcasting inIndia

LynneGross: AnlntroductiontoRadio, TVandtheDevelopingMediaHerbertZettl

e:TelevisionProduction

Campbell,Meath&Johnson: AGuidetoRadio,

TVWritingRobertMcLeish: TheTechnique ofRadioProdution

PaneSureyat:BroadcastNewsWriting



Master of Arts (Journalism and Mass Communication)

(Session 2025-26)

SEMESTER-II

Internship and Report Writing

Course Code: MJIMI-2316
Course Outcomes:
o This course will help the students to learn about the practical aspects of journalism.
o Students will be familiarized with the equipments and their proper uses.

o This course will enable the students to inculcate in themselves various types of
creative techniques and will develop the team work.



Master of Arts (Journalism and Mass Communication)

(Session 2025-26)

SEMESTER-II

Internship

Course Code: MJIMI-2316

L-T-P
0-0-2
Maximum Marks -50

Practical:50

Instructions for the Examiners:

e Compulsory industrial training for minimum 30 days in reputed Media institutions (TV/Radio/web channels,
News Channel/ PR Companyetc).
e Essential to submit a training report, along with a copy ofcertificate.



Interdisciplinarycompulsorycourse
Session-2025-

26(Theory)

EFFECTIVECOMMUNICATIONSKILLS
CourseCode: IDEC-1101/IDEC-3101

TotalMarks:100
ExaminationTime: 3Hrs Theory:80
CA:20

InstructionsforthePaperSetter:

The question paper will consist of four sections. The candidate will have to attempt five questions in all
selectingonefrom eachsectionandthefifthquestionfrom anyof
thefoursections.Eachquestionwillcarryl6marks.(5x16=80)

Unit-1
Introduction: Basic Communication, Basic forms of Communication, Principles of effective
Communication,StrategiestoovercomebarrierstoCommunication

Unit-11
ReadingSkills:ModelofReadingtolearn—Readingtacticsandstrategies;Readingoutcomes: Paraphrasing/Précis —
writingandSummarywriting,NoteTaking

Unit-111
ModernFormsofCommunication-E-
mailWriting,NewMediaWriting(BlogandReportWritingetc.),Notice, Agenda,Minutes,BusinessL etters,PersonalLette
rs,JobApplication,ResumeWriting

Unit-1V
MakingPowerPointPresentation, TelephonicSkills,PublicSpeaking,InterviewSkills,



BooksRecommended:

1. JohnSeely:Oxford Guide toEffectiveWritingandSpeaking OUP
2. GeethaNagaraj— ACourseinGrammarand Composition,FoundationBooks,2006



InterDisciplinaryCourse(CreditBased)

Session:2025-26

CourseTitle:BasicsofMusic(Vocal)
CourseCode:IDEM-1362/IDEM-3362

L T P [TotalCredit
4

N
o
N

TotalMarks:100(Theory:40,Practical:40,CA:20)
(Theory)
Time:3hours Marks:40
Note:InstructionsforthePaperSetters:

The paper setter will set Eight questions of equal marks. Two in each ofthe four Sections (A-D). Questions
ofSections A-D should be set from Units I-IV of the syllabus respectively. Questions may be subdivided into
parts(not exceeding four). Candidates are required to attempt five questions, selecting at least one question
fromeachsection. Thefifthquestionmay beattemptedfromany Section.

Unit-I
1. DefineMusic.ExplainthetypesofMusic.

2. KnowledgeoffollowingbasicTechnicalTermsofMusic:Swara,Saptak,Arov, Avroh,Alankar.

Unit-1l
3. DefinitionandExplanationofthefollowingmusicaltheterms:Vadi-Samvadi-Anuvadi—Vivadi.

4. ConceptofRaga&JattiesofRaagas.
5. ImportanceofLaya&TalaintheHindustaniMusic.

Unit=1lI

6. LifeSketches:Tansen, Pt.VishnuNarayanBhatkhande.
7. RoleofMultimediainthepromotionofMusic.

8. Abilitytowritenotationsofanylightcompositioninprescribedtalas.

Unit-1V



9. BriefknowledgeoffollowingRagas:Yaman,Bhairavi.

10. Abilitytowrite notationsoffollowingtalas:Teental,Kehrawa,Dadra,Roopak

(Practical)

Time-20Minutes Marks-40
Instructionsforthepapersetter:
QuestionpaperistobesetonthespotjointlybythelnternalandExternalExaminers.

BasicknowledgeofplayingHarmonium/Key-Board.
AbilitytoSingtenAlankarswiththeinstrumentofyourchoice.

Abilitytosingthreelightcompositions(Bhajan/Shabad/Cinematic/Sufi/FolkSonge.t.c.)basedonRagas.

R

KnowledgeandabilitytorecitethefollowingTalason hands:
e Teentaal(16Beats)

e Keharva(8Beats)

e Roopak (7Beats)

e Dadra (6Beats)

5. Abilityto reciteBhajan/Shabad withTanpura.

6. AbilitytosingNational AnthemwithHarmonium.

SuggestedReadings
¢ HmareSangeetRatan-SangeetKaryalya,Hathras,2004
e SangeetRoop-Dr. DavinderKaur
e SangeetSaar-VeenaMankaran
e RaagParichay(I-1V)-Sh. HarishChandarSrivastava
e SangeetVisharad-Basant,SangeetKaryalya,Hathras, 2004
e SangeetSubodh-Dr.DavinderKaur



IDCOURSE
on
BASICSOFCOMPUTER APPLICATIONS
CourseCode:IDEI-1124/IDEI-3124

CourseOutcomes:

Afterpassingthiscoursethestudentwillbeableto:

CO1: Comprehend basics of internet and it's

working.CO2: Applytheconceptsfor bettere-mail

management.
CO3:Applyofficesuitetocreateprofessionaldocuments,sheetsandpresentations.



Session:2025-26

IDCOURSE
on
BASICSOFCOMPUTERAPPLICATIONS
CourseCode:IDEI-1124/IDEI-3124

UNIT-I
Introduction to Internet: Meaning, Working of Internet, Benefits/Services offered by
Internet,Internet Service Providers, Web browsing, World Wide Web, TCP/IP, HTTP, FTP
and DNS.BasicsofE-mail:Introduction, Advantagesanddisadvantages, Structureofane—
mailmessage, working of e—mail (sending and receiving messages), managing e—mail
(creatingnewfolder,deletingmessages,forwardingmessages, filteringmessages).

UNIT-1I
IntroductiontoWordProcessing:Features,GraphicalUserlInterface(Titlebar,Menubar,StatusbarandR
uler),understandingthe Ribbon,Quick AccessToolbar
WorkingwithDocument:CreationofNewDocuments,OpeningDocument,SavingDocument,Printing
Document
Editing: Font Properties, Alignment, Deleting, Moving, Find and
ReplacePagelayout:PageSetup,Margins,Gutters,PageBreaks,Header
&Footer
Managing Data through Tables: Creating a Table, Entering and Editing Textin
Tables.ChangingformatofTable,ChangingheightandwidthofRow/Column.DeletingRows/Colu
mns.

Advance Concepts: Adding Picture, Page Colors and Watermarks, Borders and
Shading,DrawingObijects,InsertEquations,SpellCheckerandThesaurus.

UNIT-11I
IntroductiontoSpreadsheet:Basics,Componentsof
ExcelWindow,ConceptofWorksheets.Creation,Saving,Opening andClosingWorkbook,Printing
ofWorksheet.

EditingSpreadsheet: EditingData,FormattingData, SortandFilters.
FormulaandFunctions:WaystoEnterFormulainSheet,Operators, TypesofFunctions, ApplicationofFunct
ions.

DataRepresentationinSheet:InsertingGraphs,ManagingGraphData,ModifyingGraphElements.

UNIT- IV
IntroductiontoPresentation:ExploringMenus,StartingaNewSlide,OpeningExistingPresentation,Savi
ngPresentation,PrintingSlides.

WorkingwithSlides: InsertingSlide,DeletingSlide,Copyingandmovingslides,DuplicatingSlides,Lay
out ofSlides,Applying theme to presentation,ViewsofPresentation,
EditingandFormattingSlides: FontFormatting, TextAlignment,BulletsandNumbering.DisplayingSlideS
how.

Multimedia: AddingMultimedia,SlideTransitions,ApplyingAnimation, TimingSlideDisplay,Addi
ngVideo&Sounds,AddingObjects.

SuggestedReadings:
* AnshumanSharma,“FundamentalsoflnternetApplications”,LakhanpalPublications, 1 stEd.,
2016.



* DouglasE.Corner,“ComputerNetworksandInternetwithInternet Applications”,Pearson,



4thEd., 2008.

« JoyceCox, JoanLambertandCurtisFrye,
“MicrosoftofficeProfessional2010StepbyStep”,MicrosoftPress,1stEd.,2010.

* V.Rajaraman,NecharikaAdabala,“FundamentalsofComputers”,PHILearning, 1 st
Ed.,2030.

» AnshumanSharma,“AbookofFundamentalsofInformationTechnology”,LakhanpalPubli
shers,5thEd.,2017.

* PeterWeverka,Office2019,AllinOneforDummies,Wiley.

* Peter Norton, “Computing Fundamentals”, McGraw-Hill Technology Education, 1st
Ed.,2006.



Session:2025-
26Interdisciplinarycour
se

CourseTitle:IndianHeritage:ContributiontotheWorld

CourseCode:IDE-
CourseObjectives:

e This course introduces the course with the contribution of thelndus
valleyCivilisationinthefieldofPlanned
cities,metallurgyanditscontactwiththecivilisationsoftheworld.

e ltwillintroducestudentstothecontributionofancientldia
inthefieldofArt,ArchitectureandLiterature.

e Thiscoursewillmakestudentsfamiliarwithsourcesandnature
ofIndianreligious history and human values.Special emphasis will be
given ondoctrineand philosophyof Hinduism,BuddhismandJainism,

e Studentswillbemadeawareofthetremendouscontributionofindia inthefield
of science,medicineandtechnology.

e Thiscoursewillacquaintstudentswiththecontributionofindiainthefieldofeducat
ionwith special reference to ancient universities of Nalanda andTaxila.

CourseOutcomes:

e After the completion of the course, the students will have a
comprehensiveunderstandingofthe development
ofscienceandtechnologyindifferentfieldsinancientindia.

e Aftercompletingthecoursestudentswillhaveafamiliaritywithcontributionofindiai
nthefield ofArt, ArchitectureandLiterature.

e Aftercompletingthecoursestudentswillbeabletoappreciatetheancientwisdomandan
understanding of thevarious religionswhichevolvedinindia.

e After completing the course students willbe able to comprehendwith
thecontributionofindiainthefieldofeducationwithspecialreferencetoancientuni
versities ofNalandaandTaxila.



InterdisciplinaryCompulsoryCourse
(CreditBased)

Session-2025-26

CourseTitle:IDCourseonlndianHeritage: ContributiontotheWorld
CourseCode:

TotalMarks: 100
ExaminationTime: 3Hrs Theory:80
CA:20

InstructionsforthePaperSetter:

The question paper will consist of four sections. The candidate will have to attempt
fivequestions in all selecting one from each section and the fifth question from any of the
foursections.Eachquestionwillcarryl6marks.(5x16=80)

Unit-1
1. Ancient IndianHeritage
inLiterature, ArtandArchitecture:TempleArchitecture,Stupas,AshokanPillars,AjantaPainting
sandMonuments

Unit=I1
2.Ancient Wisdom :Contribution of India in the field of education, Vedas
AncientUniversities-Nalanda, Taxila

Unit=I11
3. IndianCultureandHumanValues:Hinduism,Jainism,Buddhism

Unit-1Vv
4. Contributioninthe fieldofScienceandTechnology:Medicine,Astronomy,Mathematics,

BooksRecommended:

e Aiyyar,P.S.Shivaswamy,EvolutionofHinduMoralldeas,Calcutta,1935.
e Bapat,P.V.(ed.),2500Yearsof Buddhism(Also inHindi),NewDelhi,1987.
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e Bevarkara,S.K.andR.D.Ranade,Historyofindian Philosophy,Vol.ll,Poona, 1927



Daniel,G,Hundred yearsofArchaeology,London,1950.

Hodges,H., TechnologyintheAncientWorld,London,Pelican,1970.
Jain,Hiralal,BharatiyaSamskrtimemJainaDharmakaYogadana(Hindi).Bhopal,1962.
Jain,JyotiPrasad,ReligionandCultureofthelains,Delhi,1995.

Jaini,J.L.,An outlineoflainism,Cambridge,1916.

KosambiD.D:The cultureandcivilizationofAncientindial9100
Majumdar,R.C.andA.D.Pusalker(eds.), TheHistoryandCulture ofthelndianPeople, Vols.
IVandV(relevantchapters),Bombay,1988, 1989.

RomilaThapar,A History oflndia,Vol.l,PenguinBooks,London,1981
Srivastava,K.M.,NewEraofindianArchaeology,NewDelhi,1980
Thapar,Romila(ed.),RecentPerspectiveofEarlylndianHistory,NewDelhi,1998.
Thapar,Romila,InterpretingEarlylndia,Oxford,1997.
Thapar,Romila,ThePastandPrejudice,NewDelhi,19100.
Tripathi,A.N.,HumanValues,Delhi,2008-09.



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
Semester-111
Mass Communication Research-11
Course Code: MIJML-3311
(Theory)

Course Objectives:-

e The students will be given an overview of different aspects and issues involved in using quantitative
methods independently and in conjunction with qualitative methods

e The course will teach students the art of research writing and provide detailed insight into undertaking a
research project.



MASTEROFARTS(JOURNALISMANDMASSCOMMUNICATION)
(Session 2025-26)
Semester-111
MassCommunicationResearch-
I1Course Code:MJIML-
3311(Theory)

Time:3Hrs.
MaximumMarks100

Theory:70

CA:30

Instructionsforthe PaperSetter

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
Dshould be set from Units I-1V of the syllabus respectively. Questions may be subdivided into parts (not
exceedingfour). Candidates are required to attemptfive questions, selecting at least one question from each
section. ThefifthquestionmaybeattemptedfromanySection.Each question will carry 14 marks.

Unit-1

LongitudinalStudiescomprisingCohortandpanel Studymethods,PayneFundStudy,Psychologyofpanic,
Chapelhillstudy,Mediumis themessage.

Unit-11

Psychoanalysis-
Sociallearningtheory,CognitiveDissonance,Normativetheories, Theoryoflogicalpositivism,functionalismandfunction
alisttheoryintheage ofmedia.

Unit-111

SemioticAnalysis,RhetoricAnalysis, Textual Analysis,BasicunderstandingofConvergenceoftheoreticalperspectivesin
evolvingresearchparadigmsinmedia, suchas, FrankfurtSchooland AmericanEmpiricalschool.

Unit-1V

ResearchinNewspaperandMagazines,ResearchinCinema-AnalyzingthemovingimageandNewMedia, Basic
understandingofinternetanditsuseinMCR&Discourse analysis.

Books:

1.Media&CommunicationResearchMethods,Arthur
AsaBerger,2000,Sage,NewDelhiPub.IndiaPvt.Ltd.2.MassMediaResearch: Anintroduction,Dominick &Wimme
r,2010,Wadsworthpublishingcompany.

3.Horning Priest Susanna - Doing Media Research, SAGE,

19964.David E Gray, Doing Research in the real world, SAGE,



2014MilestonesinMass CommunicationResearch.



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
Semester-111
New Media Technology
Course Code: MIJML-3312
(Theory)

Course Objectives:-
e The limitless potential in the field of New media will be revealed in this unit.
e The primary goal is to help students use the power of the Internet as a powerful tool for the Mass Communication



MASTEROFARTS(JOURNALISMANDMASSCOMMUNICATION)
(Session 2025-26)
Semester-111
New Media
TechnologyCourse Code:
MJML-3312(Theory)

Time:3Hrs
MaximumMarks100

Theory:70

CA:30

Instructionsforthe PaperSetter
Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
Dshould be set from Units I-1V of the syllabus respectively. Questions may be subdivided into parts (not
exceedingfour). Candidates are required to attemptfive questions, selecting at least one question from each
section. ThefifthquestionmaybeattemptedfromanySection.Each question will carry 14 marks.

Unit-1

New Media- Evolution, Definition, Characteristics. Use of internet in Journalism. The Changing landscape
ofMedia,NewMediavs Legacy& TraditionalMedia.

Unit-11
Blogs,Micro Blogs,SocialNetworking,MobileCommunication-Governance.
Tools of Online Journalism: Multimedia, Interactivity, Hyperlinks Elements of digital storytelling Blogging
andJournalism;LivebloggingPodcasting, Videocasting.
Unit-111
-ImpactofNewMediaTechnologyonMediaMessages
-NewMedia& freedomofspeech&expression.

-OnlineMediaregulation.

Unit-1V



Importantsocialnetworkingsites,bloggingandmicro-
blogging,Socialmedialiteracy,Uses/AbusesofSocialMedia,EthicsofOnline Journalism,Online
JournalismGlossary,Online Journalisminindia

Books:

1.HandbookofNew Media,Liverow.

2.Understanding Media by Marshall McLuhan (1964), McGraw-Hill,
paperback3.Journalism&NewMediabyJohnVPavlik(2001),ColumbiaUniversity
Press

4.IntroductiontoOnline Journalism,Publishing newsand informationbyRolandDe
Wolk(2001),AllynandBacon

5.JournalismOnlinebyMikeWard(2002), Taylor&Francis



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
Semester-111
Public Relation and Corporate Communication
Course Code: MJML-3313
(Theory)

Course Objectives:-

e This course provides an introduction to the principles, concepts and objectives of Public Relations & Corporate
Communication.
¢ Media handling and planning which are integral parts of successful Public Relations in today's world will be
explained.



MASTEROFARTS(JOURNALISMANDMASSCOMMUNICATION)
(Session 2025-26)
Semester-111
PublicRelationandCorporateCommunicationC
ourse Code:MJIML-3313
(Theory)

Time:3Hrs.
MaximumMarks100

Theory:70

CA:30

Instructionsforthe PaperSetter

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
Dshould be set from Units I-1V of the syllabus respectively. Questions may be subdivided into parts (not
exceedingfour). Candidates are required to attemptfive questions, selecting at least one question from each
section. ThefifthquestionmaybeattemptedfromanySection.Each question will carry 14 marks.

Unit-1

Public Relations: Concept and definition, Evolution and growth of Public Relation, PR in India, Tools of PR: Press
release,House Journals, Exhibitions, Brochures, Audio Visual presentations, Public Relations and Advertising, Public
Relations andPropaganda

Unit-11

Corporate communication: Advent, role, strategic importance, types downward, upward, horizontal, Barriers,
Corporateculture,corporatephilosophy,corporatecitizenship,MediaPlanning,Creativity-Mediaselection, Visualization-
IdeaGenerationTechniques,Elementsofcopy-headlines,sub-head, BodyCopy, Slogan, Logo, PrinciplesofDesignandLayout

Unit-111

Groupware-Introduction, tools, requirement and uses, producing a newspaper and managing meetings using group
wareusingcomputernetworks,HRD Practices,Recruitment,Selection&Training

Unit-1V
BrandManagement:
-Definition,conceptsandevolution

-Component ofabrand



-Strategy&structure- brand
equityandcorporatebrandsPRasaprofession;qualitiesrequ
iredforPRO

Crisismanagement; PRstrategyandcampaign

Books:

1.CorporateCommunication,GoodwinNewman, StateUni.ofNewY ork,NewYork.2.PRMan
agement,JayshreeJethwani,2015,SterlingPublishers.
3. AlRiesAl,JackTrout,Positioning: TheBattleforYourMind,McGraw-Hill,1stEdition,2000

4.SAChunawala, FoundationsofAdvertising: TheoryandPractice, HimalayaPublishingHouse, NewDelhi



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
Semester-111
Health Communication
Course Code: MIJML-3314
(Theory)

Course Objectives:-

e This course provides an introduction to the principles, concepts and objectives of Science Journalism.
e Various domains of Science Journalism will be unveiled to the students.

e A new domain, i.e. Agriculture Communication will be taught to the students.



MASTEROFARTS(JOURNALISMANDMASSCOMMUNICATION)
(Session 2025-26)
Semester-111
Health Communication
Course Code: MIJML-
3314(Theory)

Time:3Hrs.
MaximumMarks100

Theory:70

CA:30

Instructionsforthe PaperSetter

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
DshouldbesetfromUnits I-1VVofthe syllabus respectively. Questions may be subdivided into parts (not exceeding
four). Candidates are required to attempt fivequestions,selecting atleast onequestion from each section.The fifth
question maybe attempted from anySection.Each question will carry 14 marks.

UNIT-I

Concept , need, scope of health communication, Role of science and technology in human
development, role and functions of public health promotion programmes, importance of public
health.

UNIT-II

Ethical issues in health communication, communicating health crisis, health communication
campaign, covering pandemics, infodemics and epidemics (with special reference to covid-19 ,HIV/
AIDS)

UNIT-HI

Reporting of seminars, fairs, exhibitions, workshops etc. , scientific culture, Different genres of
scientific writing:-print, radio, tv, internet. Ethics in science reporting.

UNIT-1V

Role of WHO in communicating health policies, Role of media in public scientific controversies,
Science and fiction New research institutes like NARI, 11IS(Indian Institution of Science),
IMA(Indian Medical Association)

Suggested Readings:

1. "Health Communication: Strategies for Developing Global Health Programs” by Rajiv N. Rimal
and Maria K. Lapinski, Wiley , 2015.

2. "Health Communication: From Theory to Practice” Renata Schiavo, Jossey-Bass in 2013.

3. "Health Communication in Practice: A Case Study Approach” Sandra Crouse Quinn, Routledge ,
2014.



4. "Health Communication: Theory and Practice" by Dianne Berry, Palgrave Macmillan in 2007.

5. "eHealth Applications: Promising Strategies for Behavior Change" edited by Robert J.Morgan
and Elissa R. Weitzman, Routledge in 2012.



MASTER OF ARTS (JOURNALISM AND MASS COMMUNICATION)
(Session 2025-26)
Semester-111
Photography
Course Code: MIJML-3315
(Theory)

Course Obijectives:-
e The students will explore this immensely artistic as well as highly technical media in this unit.
e The importance of photographs, techniques and utility of photography and its applications in mass media will be
made clear to them.
e The course will expose them to the intricacies of developing, printing and enlarging photographs



.MASTEROFARTS(JOURNALISMANDMASSCOMMUNICATION)
(Session 2025-26)

Semesterlll
Photography
CourseCode:MJIMM-3315
Time:3HTrs.

MaximumMarks:100
Theory:50
CA:30
InstructionsforthePaperSetter P-20

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions of Sections A-
Dshould be set from Units I-1V of the syllabus respectively. Questions may be subdivided into parts (not
exceedingfour). Candidates are required to attemptfive questions, selecting at least one question from each
section. ThefifthquestionmaybeattemptedfromanySection.Each question will carry 10 marks.

Unit-1

Basic process of professional still photography;Understanding the structure and working of aprofessionalcamera;
Types of camera lenses- Normal, Wide, Tele, Fisheye and Zoom; Angle of Vision and focal length ofvarious
types of lenses. Relationship between shutter speed, film speed (ISO) and aperture for different genres
ofphotography, Depthoffield.

Unit-11

Types of Photography: Food Photography, Product Photography, Street Photography, Portrait Photography etc.
Circlesofconfusionandtheirroleinphotography, Multipleexposurephotography,Sourcesoflight-Naturaland
artificial;Flashphotographyanditsuseinprofessionalphotography.FashionPhotography.

Unit-111

Principlesofcomposition-
Focalpoints,Ruleofthirds,Framingandfittingtheframe;DiamondGaze,Straightandconverginglines,DiagonalandS -
shapedcompositions,Repetitionandrhythm.GoldenMeanRatio, Headroom,Nose
room,AestheticsinPhotography.Principlesofcroppingandphotoediting. Photographyintheageofl.T.

Unit-1vV
Photo journalism

:Definitionandconcept, TextVsPhotograph;Qualitiesofagoodphotojournalist; Choosingtherightspot,rightangleandrigh
tmomentforanappropriate composition, Adobe Photoshop.

BooksRecommended:

1.Photojournalism, Kenneth Koper, 1996, Focal Press,



Boston.2.Photography,BarbaraUpton,1981, LittleBrown&Co.,
Boston.
3.MassCommunicationinindia,KevalJ.Kumar,2018,Jaico Books,Mumbai



MASTER OF ARTS (JOURNALISM & MASS COMMUNICATION)
(Session 2025-26)
Semester-1V
International Communication
Course Code: MIJML-4311
(Theory)

Course Objectives:

e The students will explore the Political, economic and cultural dimensions of
international communication.

e The organizational structure and functions of various international news agencies
and syndicates will be explained in detail.



MASTER OF ARTS (JOURNALISM & MASS COMMUNICATION)
(Session 2025-26)
Semester-1V
Human Rights
Course Code: MIML-4312
(Theory)

Course Objectives:-
o This course provides an introduction to the principles, concepts and objectives of Human
Rights.

e The relationship between Human Rights and Media will be explained.

o The organizational structure of various organizations related to Human Rights will be
explained.



Master ofArts(Journalismand MassCommunication)

Session-2025-26

Semester-
IVInternationalCommunication
Course Code: MIML-

4311(Theory)

Time:3 Hrs.
MaximumMarks100

Theory:70

CA:30

Instructionsforthe PaperSetter

Eightquestions of equal marks are to be set, twoin each of thefourSections (A-
D). Questions of Sections A-D should be set from Units I-1Vof the syllabus
respectively. Questions may be subdivided into parts
(notexceedingfour).Candidatesarerequiredtoattemptfivequestions,selecting  at
least one question from each section. The fifth question may
beattemptedfromanySection.Each question will carry 14 marks.

Unit-1

Definition,Scope&Characteristicsofinternational Communication,Political ,econ
omicandculturaldimensionsofinternationalcommunication-communication
international news flow-imbalance. NewWorld Information  Order,
Collaboration of Indian and international newsagencies.

Unit-11

Communication as a human right -UNO's Universal Declaration of
HumanRightsandCommunication-
internationalnewsagencies,theirorganizationalstructureandfunctions.

Unit-111



Satellite communication- its historical background-status-progress-
effects-information super highways-international telecommunication
andregulatory organizations-UNESCO's efforts in removal imbalance
innews.New Mediaandits role.

Unit-1V

Issuesininternationalcommunication~democratizationofinformationflow and
media systems-professional standards;
culturalimperialism;violenceagainstmediapersons;effectsofglobalizationonmedi
a systems and their functions; transnational media ownership
andissuesofsovereigntyandsecurity.

RecommendedBooks:

1. Handbook of International Communication, William
B.GudykunstBellaMody, 2002,SagePub.IndiaPvt.Ltd., NewDelhi

ManyVoices,OneWorld



Master ofArts(Journalismand MassCommunication)

(Session 2025-26)

Semester-1V

HumanRights
Course Code:MJIML-4312

(Theory)

Time:3HTrs.
MaximumMarks100

Theory:70

CA:30

Instructionsforthe PaperSetter

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions
ofSectionsA-DshouldbesetfromUnitsl-1V ofthesyllabusrespectively.Questionsmaybesubdividedintoparts
(notexceedingfour). Candidates are required toattemptfive questions,selecting at least one question from
each section. The fifth question may be attempted from anySection.Each question will carry 14 marks.

Unit-1

- Concept ofHumanRights

- HumanRightsandMedia
CoverageofHumanrightsbyvarious
media

- HumanRightsinIndianContext

- HumanRights&Education

Unit-11



- HumanRightsandenvironmentalissues
- SocialProblemsofHumanRightsinindia

- ConstitutionalaspectsofHumanRightsinindia

Unit-111
- HumanRightsofAccused persons
- HumanRightsfor children, womenandDalit.
- HumanRightsanddeath,tortureinpolicelockups
- StateCommissionforHumanRights
Unit-1vV

- NationalCommissiononHumanRights
- HumanRightsand righttofreedomofspeechandexpression

- Conflicts&violationofhumanrights,war&humanrights.

Books:

1. HumanRights,A.N.Sen, 2005, SriSaiLawPublications,Faridabad.

2. ProtectionofHumanRights, KhwajaAbdulMuntagim, 2004,
LawAllahabadPublishers.

3. JeremyWaldron, (ed)1984,TheoriesofRights, OxfordUniversityPress.

RichardTuck,NaturalRightsTheories, TheiroriginandDevelopment,1979,CambridgeUniversityPress.

4. Prof.H.Sanajaoba,2004,HumanrightsintheNewMillennium,ManasPublications,New Delhi.

5

MohiniChateerjee,2004,FeminismandWomen’sHumanRights, Aaviskkar,Publishers,Distributors
,Jaipur.



MASTER OF ARTS (JOURNALISM & MASS COMMUNICATION)



(Session 2025-26)
Semester-1V

Intercultural Communication
Course Code: MJIJML-4313
(Theory)

Course Obijectives:-
e The students will explore the various dimensions of intercultural communication.

o The students will be explained in detail the concept of Communication in western and eastern
cultures



Master of Arts(Journalismand MassCommunication)
(Session 2025-26)

Semester-1V

InterculturalCommunication
Course Code:MJIML-4313

(Theory)

Time:3HTrs.

MaximumMarks:100
Theory:70

CA:30

Instructionsforthe PaperSetter

Eight questions of equal marks are to be set, two in each of the four Sections (A-D). Questions
ofSectionsA-DshouldbesetfromUnitsl-1V
ofthesyllabusrespectively.Questionsmaybesubdividedintoparts (notexceedingfour). Candidates are
required toattemptfive questions,selecting at least one question from each section. The fifth
question may be attempted from anySection.Each question will carry 14 marks.

Unit-1

Culture: definition and concept, culture as a social institution. World Capitalistic &
SocialisticSystem;ClashofCivilizations;Cultureshock;Meltingpot;Compositeculture;East-
Westparallelism;Diversityinindianculture.



Unit-11

Communication as a concept in western and eastern cultures- Culture and Civilization,
InterculturalCommunication; Human Communication, ldentities; Socio-linguistic exchange, Ethos
and Values;Subcultures;Globalculture.

Unit-111

Inter-cultural conflicts and communication; impact of new technology on culture;
globalizationeffects on culture and communication; massmedia as a culturemanufacturingindustry--
massmedia as aculturalinstitution.

Unit-1V

Culture, communication and folk media- character, content and functions-- dance and music

asinstrumentsofinter-

culturalcommunication: UNeffortsinthepromotionofinterculturalcommunication. Basics
characteristics of Punjabi  culture.

SuggestedReadings:

1. AnintroductiontoIntercultuturalFred. E.Jandt. Communication, 2004,SagePub.IndiaPvt.,New
Delhi.

2. Samovar,Porter,Understandinglntercultural Communication: The WorkingPrinciples(2009).
3. Thombre,A,

RameshN.RaoSpecificationsoflntercultural Communication: ThelndianContext(SAGE
Publications IndiaPvtLtd,2015)

4. HandbookofInternational &IntercultuturalCommunication,

Willam.GudykunstellaMody,2002,SagePu.IndiaPvt.,NewDelhi.



MASTER OF ARTS (JOURNALISM & MASS COMMUNICATION)
(Session 2025-26)
Semester-1V
Film Studies
Course Code: MIMM-4315
(Theory)

Course Obijectives:-
e This course focuses on the language of filmmaking and its techniques.

e Film appreciation will also be a part of the semester. The ability to analyze and put film
studies in proper perspective will be intended during the course.

e The finer nuances of cinema will be explained. Documentary realism will be pitted against
mainstream commercial film genre.



Master ofArts(Journalism& MassCommunication)

(Session 2025-26)

Semester-1V

FilmStudies

Course Code: MIMM-4314
(Theory)
Total marks: 100

Time:3Hrs.
Theory:50
Practical:20
CA:30

Instructionsforthe PaperSetter

Eightquestions of equal marks are to be set, twoin each of thefourSections
(A-D). Questions of Sections A-D should be set from Units I-1Vof the
syllabus respectively. Questions may be subdivided into parts
(notexceedingfour).Candidatesarerequiredtoattemptfivequestions,selecting
at least one question from each section. The fifth question may
beattemptedfromanySection.Each question will carry 10 marks.

Unit-1

ABriefHistoryofindianCinema. RegionalandNationalCinemainindia,A
Brief  History  ofWorldcinema,Film Movements;  The  rise
ofMultiplexcinemainindia.

Unit-11

Characteristics of the film medium. The art of film and relationship with
other arts such as literature, theater and other arts. technical process of film
making- Scripting, Shooting and Editing in filmmaking

4



process.HindicinemaandIndiansociety.SocialissuesandIndiancinema.“New
wave”inlndiancinema.

Unit-111

FilmStudies:feminist,structuralism,psychoanalysisandpost-colonialism.
Realism&Neo Realismincinema,Auteurist,Ideological.

Howtoreadfilms,FilmCriticism/Appreciation. WritingFilmReviews.
Unit-1vV

TheDevelopmentofPunjabiCinema

GenresinlndianCinema-Romance,Action, Thriller,Horror,Mythology

Practical:-Max.Marks-20

Makeassignment/ fileonvariousaspectsofcinema

SuggestedReadings:

EricBaranenn&Krishnaswamy; IndianFilm(OVP, 2ndEdition, 1980).
KhwajaAhemadAbbas,Howfilmsaremade(NationalBook Trust,1977).
MaricSetton;Filmas anartand appreciation,(NCERT,NewDelhi).
CinematographyCensorshiprules, (Govt.ofIndiaPress, Nasik,1969).
Howto Read aFilmbyJamesMonaco

PwbhE



MASTER OF ARTS (JOURNALISM & MASS COMMUNICATION)
(Session 2025-26)

Semester-1V
Dissertation
Course Code: MJMD-4314
(Theory)

Course Objectives:-
e This course aims to ensure that the students have a comprehensive understanding of the issues

and different approaches that are involved in undertaking research.

e Students will be able to conduct research individually in a clear and imaginative manner in
written mediums.

Students will learn how to access, analyse and use information by using a range of research tools for
their projects in different topics.



Master ofArts(Journalism& MassCommunication)
(Session 2025-26)

SemesterlV
Dissertation

Course Code:MJIMD-4315

Max.Marks:100

Practical:70

CA:30

Time:3 Hrs.

Since M.A. (Mass Communication) is an integrated four semester (two year course), each student
isrequired to start initial work on his/her dissertation in the second semester. The student will
chooseherguide.

The student will finalize the title of their dissertation within a month of the start of the
secondsemester. The college will submit the synopsis by the 31 march of the fourth semester to
theuniversity. Each student will have to submit three copies of the dissertation by the 31 march of
thefourth semester in the departmentof the concerned college.The dissertation will be evaluated
bythe externalexaminers duringtheviva-voce.Guide willbeallottedtothestudents.

GuidelinesforDissertation:

-ReviewofLiterature
Reviewingminimum5books,5ResearchJournals/Newspapers/Magazines.50-
60 Pages.

-UGCguidelines-TimesRomanl12 FontSizeprinted onbothsidesofpages.
-Bibliographyshouldbeinspecifiedformat(APA/MLA)

- References



Master of Arts (Journalism and Mass Communication)

(Session 2025-26)

SEMESTER-IV

Compulsory Training

Course Code: MIMI-4316

Course Outcomes:

o This course will help the students to learn about the practical aspects of journalism.
o Students will be familiarized with the equipments and their proper uses.

o This course will enable the students to inculcate in themselves various types of
creative techniques and will develop the team work.



Master of Arts (Journalism and Mass Communication)

(Session 2025-26)

SEMESTER-IV

Compulsory Training

Course Code:

MJIMI-4316

Maximum Marks -50

Practical:50

Instructions for the Examiners:

Compulsory industrial training for minimum 30 days in reputed Media institutions
(TV/Radio/web channels, News Channel/ PR Companyetc).

Essential to submit a training report, along with a copy ofcertificate.
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